
 
 
News Release 
23 May 2016 
 

CARLSBERG PUTS PUBS AT THE HEART OF ITS UEFA EURO 
2016™ OFFICIAL BEER SPONSORSHIP 

 

Carlsberg is putting pubs at the heart of its Official Beer sponsorship of UEFA EURO 2016™ 

and the England team, with just three weeks to go until the tournament kicks off on 10 June. 

 

The brewer has created two pub-focused activations to get the nation excited about the 

tournament and to support pubs and bars, with Carlsberg UK insight revealing that football 

tournaments are worth +£60 million to the on-trade* and live football can add an uplift of 

60% to an outlet’s rate of sale**. 

 

A new online film titled ‘Substitute Pessimism for Optimism’ is set in a fictional pub called 

The Three Lions and encourages England fans to get behind the national team and to look 

forward to what promises to be an exciting tournament for football fans. 

 

Plus, continuing the on-trade theme, pubs up and down the country with names such as The 

Red Lion and The Three Horseshoes will ‘pubstitute’ their traditional signage for a new ‘The 

Three Lions’ fascia. The bespoke pub signs feature a group of England players – including 

strikers Wayne Rooney and Jamie Vardy and goalkeeper Joe Hart.   

 

Former England manager Terry Venables kicked-off The Three Lions pub sign initiative at 

the Famous Three Kings pub in Fulham. Over the coming weeks handpicked venues from 

pub companies including Stonegate, Enterprise Inns and Punch Taverns will have their 

signage transformed, while selected pubs will also see launch visits from a football legend, 

including Phil Neville and Kieran Dyer. 

 

Liam Newton, Vice President Marketing for Carlsberg UK, said: “We’re using our brand 

credentials and unique role as the Official Beer of UEFA EURO 2016™ and the England team 

to support pubs to deliver an incredible experience for their customers, beer-lovers and 

football fans over what promises to be a huge summer for the on-trade.” 



Earlier this month Carlsberg UK customers benefited from the brand’s sponsorship of the 

tournament with 10,000 point of sale kits made available to publicans throughout England, 

Wales and Scotland. Exclusive sponsorship assets such as England player imagery and UEFA 

EURO 2016™ branding feature in the packs that include fixture posters, planners, flags and 

wigs to help add to the consumer buzz surrounding games. 

 

Carlsberg UK’s Premier Sports Club has also been re-launched as a digital support tool in 

time for the tournament and will provide a range of tools including exclusive social media 

content to help drive consumers to their outlet. 

 

You can view or embed the film ‘Substitute Pessimism for Optimism’ by visiting 
Carlsberg’s YouTube page: https://www.youtube.com/watch?v=degOrxaYvhI  
 

* CGA Managed EPOS July 2010 

** England vs Uruguay 19.6.14 CGA Strategy Brand Index – Lager ROS World Cup 2014 vs. Days of 

the Week 

 

ENDS 

 
For media enquiries please contact: 
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Michelle Williams Fleet Street Communications   T: 020 3567 5808   E: michelle@fsc.uk.com  

Mark Stretton        Fleet Street Communications   T: 020 3567 5802   E: mark@fsc.uk.com  

 

Keep informed of the latest Carlsberg UK news in its digital newsroom where you will find news 

releases and accompanying images to download and share: www.wearecarlsberg.co.uk/newsroom  

 
About Carlsberg UK 

Carlsberg UK brews and sells premium quality beer and cider brands including Carlsberg, Carlsberg 

Export, Grimbergen, Poretti, Tuborg and Somersby Cider, as well as having the UK brand license for 

San Miguel and Mahou. The brewer offers world and craft beers through its Crafted range, local and 

regional ales through its Tapster’s Choice collection, and hundreds of wines and spirits through its 

Crown Cellars portfolio. Importantly, the company is engaged with society, which means it embraces 

its responsibilities and always strives to do the right thing. To find out more about the company, its 

brands and sustainability work, visit: www.wearecarlsberg.co.uk or follow the story on Twitter 

@CarlsbergUKCorp.  
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Trade with us 

To start stocking Carlsberg UK’s portfolio of lagers, ciders, world and craft beers, Tapster’s ales and 

Crown Cellars’ wines and spirits, talk to us on 0845 3710 199 or visit 

www.carlsbergwedelivermore.co.uk  

http://www.carlsbergwedelivermore.co.uk/

